2D BRBODEBIEH - & Eozod

£0830 233 R85t B e

QeSEBE (30012 1) Ee0d maBc s8Fsencs (R18T) - 2010
2012 gedc/ &8/ 453

e3®08w Bexr B

e3®08 Be¢r® - SOCI - E 3025
380 sbeduen R®

&5&E5 s520 (05) o®ens 8T ensIv.

S5&DY 3080 : 08 &. 20930 ¢ o 03 &.

Ol.

02.

03.

04.

03.

06.

07.

U&.

e3®0%8 esbecsen (Social research) ¢z e@i01c8 BEOOm@ T @18 sbedsen
GewE 53053 O 0 O 88018 ewsidr ecsin.

Dersi@m O GE®I® OHEE »J ©®E Deovsien  sbedwencmE
JEBITIOD OB DD e VB @\ DOTRE WISIB.

stedsen m® (Research methods) ew ¢l dedB88e0® con® (Data collecting
techniques) gm0 8 edme 9@ v ©Fies’ eweedc?

sledsen D008 (Research report) esmed S8e® gmo@mu »e un 8edo
SeSm0 DT BIBD.

Hode® YE» m1818s’ e®1:0cB »wgsir OB DG W e Uy Beodds
DO1€n DOe35IB.

sleceen FOEE nE i8ms SObama’ Dieos D5iesd emeeded Bedmd
2DTBIB).

O® 0@ qlvsm SB8e®2 @m»d D.w eCdm»mden (Ethnographic method)
DOB GGG ODHDED @O 302908 OBIW.

OB 3¢5 Qe eemes (02) B¢ @18 Bexisi@n e30ms3 Bosim.

e53EW &eoE b 9®as (Key-informant Interview)
38 GO0 50@DE:
C e BBILICS

SO Esen e31(R1E3®
e ok sk sk ok ok ok ok sk ok ok ok sk ok ok ok ok sk ok oK ok ok ok ok oK

N




