
Course Code:  MACO E 1015 

Title:    Principles of Communication  

Type:    Core 

Learning Outcome:  Bythe end of the module students will be able to demonstrate the knowledge and understanding of 

basic characteristics of communication and its theoretical and practical nature.  

Course Content:  Defining Communication, the study of Communication Classification. Sociological and Biological 

aspects of the Communication, Verbal and Non–Verbal Communication, Human and Animal 

Communication, Goals of Communication, Study of the Communication Concepts, 

Communication Theories, Communication Models, Public Opinion,  Media Culture Media Policy. 

Media Literacy Theoretical and Practical knowledge of Media and Communication Research.  

Assessment:  End of year exam 100% 
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